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I am a Creative 
brand specialist with     
      a multi-disciplinary 
design approach to art 
& creative direction.

I take pride in my growth as a self-taught designer 
focused on design systems, creative workflow,  
storytelling, and digital & moving content.

I brew my creative concoction by 
combining personal influences from 
art, music, motion, storytelling, 
and illustrations into unique and 
personalized brand visual experiences.

19
Design
Professional

Constantly learning from 
a socially collaborative 
environment.

ART/CREATIVE
DIRECTION

Advice and guide teams/individuals 
on building high-quality 
presentation content for internal 
and external consumption.�

Visualize, Design & Adapt.

My primary focus is to 
present current and relevant 
subject-matter expertise 
in driving innovative brand 
visual experiences. From 
Strategy, Conceptualization 
to Delivering workflow 
solutions for marketing and 
brand activities.

DESIGN/CREATIVE
CONSULTANT

ILLUSTRATOR 
ARTIST

Support the Marketing, Business 
Development, Operations teams in 
building creative content for social 
and communicative exercises.�

Strategize, Script & Execute.

Collaborate and guide studios/ 
entrepreneurs to achieve their 
best output and communication 
efficiencies with their projects/
businesses.�

Rationalize, Draw & Re-draw.

A lateral thinking creative 
advisor who guides and 
enables individuals/teams on 
the aesthetic quality of the 
project/campaign’s storyline, 
script, plans, and more. A 
creative problem solver. 

Blending style and technique 
to create a thoughtful collage 
of ideas into meta-visual 
compositions on paper and 
digital mediums.

‘Illustration’ is a state of mind, 
with a constant pursuit to 
communicate clearly and 
evoke a sense of emotional 
recall.

TOTAL YEARS AS A

https://www.linkedin.com/in/arun-christopher-44a2631b/
https://www.behance.net/christopherarun652f
https://christopherarun.wixsite.com/home


CRANES SOFTWARE HEWLETT-PACKARD SGK INC. SGK INC.

Design and develop Sales 
PoVs, marketing collaterals, 
presentations, ads, newsletters, 
and email communications.

Maintain and improvise the 
company’s Brand Visual Identity 
System.

Design and develop 
artworks for facility/
space branding projects.

Design and develop Sales 
promotional collaterals for a 
targeted market segment

Collaborate with other Creative 
teams to develop content for 

RFPs.

Engage, motivate and 
support a team of design 
professionals on high-

level and crisis projects.

Provide design and brand 
guidance support for projects 

submitted for review, from 
internal Creative services 
teams and the client’s 
Agency partners.

Develop and maintain 
the client’s Brand by 

constructing design templates 
for a wide range of marketing 
applications.

Conduct training programs/
sessions for the internal design 
teams, agency partners, and 
vendors.  

Build a team that provides 
Creative Services and 
Presentation Deck 
services as a specialized 

creative portfolio.

Oversee Sourcing, Planning, 
and Reporting for projects 
undertaken by the team. 

Advice and guide Consultants 
and Account Managers on 
developing constructive 
presentation best content.

Create and build assets, 
processes, and design workflows 
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I see myself involved 
with teams/individuals 
who appreciate and 
value innovation.
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PERPETUAL HELP

FILLY & COLT

#IWTK

LOKA

PROPOSED

COLDARIN

JOHNSON BUDS

STAYFREE

JJ WATERS

MONDELEZ

VNDC

MATTHEWS INC.

SGK INC.

HOME DEPOT

SGK AROUND THE WORL

MARKETING VIDEOS

SOCIAL CONTENT

RETAIL CONTENT

IDENTity

PACKAGing

BRANDing

VIDEO & motion

My goal is to try 
and exceed rather 
than match up.

https://www.linkedin.com/in/arun-christopher-44a2631b/
https://www.behance.net/christopherarun652f
https://christopherarun.wixsite.com/home


A painting of the institute’s patron is 
the base of the logo. A metaphorical 
mnemonic was created using 
the simplest of geometric shapes 
intersecting each other to bring a 
new contemporary meaning to the 
institutional visual philosophy.

1

1

2

2

3

3

4

4

PERPETUAL 
HELP 
INSTITUTE

ABOUT INSTITUTE

A community educational institute 
that provides skill-based training to 
underprivileged youth. 

DESIGN OBJECTIVE

Re-brand an existing institute identity. The 
new branding needed to be closer to the 
mission of the organization. The visual 
style needed to be simple and easy to build 
and adapt for future applications. Keeping 
the basically skilled individual in mind. 

This abstract mnemonic breathes a new and 
refreshing way of seeing and consuming the 
identity. By using strong primary colors, 
pushes the visual focus onto the brand logo.

One for the community

<BACK TO BASE APPLICATION



PERPETUAL 
HELP 
INSTITUTE

EXTERNAL SIGNAGE

The new brand assured in a revived 
energy and initiative to the institute. 
I worked with a larger team in building a 
range of collaterals and brand assets for 
the re-launch of the institute.

<BACK TO BASE

POSTER DESIGN



REJECTED 
PROPOSALS

Here are some identities I have developed 
and proposed, but unfortunately, they were 
not accepted (mostly for financial reasons). 

JUST BE

A one of a kind vegan cafe in Bengaluru. An interesting cafe 
with an interesting menu needed an interesting logo. 

JB&CO.

A heritage confectionery house upscaled to open a counter at an 
international airport and wanted to re-design their logo to reflect 
his new stage in their business.

Yes means No!

<BACK TO BASE



FILLY & 
COLT

ABOUT THE SHOP

Filly&Colt, is a neighborhood children 
multi-brand apparel store, catering to the 
kids who are hard to please.

DESIGN OBJECTIVE

The job was to create an identity that 
invokes as a sense of playful nostalgia. 
Building a mnemonic that can be used and 
repurposed cleverly within the retail space.

The inspiration for this mnemonic started 
with sketches of a young horse.

The idea of the rocking horse brought a 
simplistic and nostalgic reference to the logo.

Typography took various turns and forms. 
Here are a few options that helped reach the 
final decision

From Shopping to experience

<BACK TO BASE APPLICATION



consectetur 
adipiscing elit,

sed do eiusmod 
tempor

incididunt ut labore

 
et 

consectetur adipiscing elit,
sed do eiusmod tempor
incididunt ut labore

 
et 

Name Name

+91 XXXXX XXXXX
xxxx@fillyandcolt.in

consectetur adipiscing elit,
sed do eiusmod tempor
incididunt ut labore et

Lorem ipsum dolor sit amet

Director

WRAPPING SHEETS

STATIONARY

BACKLITE SIGNAGE

IN-STORE SIGN
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LABELS AND 
PRICE CARDS

SCOPE OF WORK

A clever reference of a ‘rocking horse’ was 
designed to reflect a meaning of Filly and Colt. 

A host of brand assets and collaterals were 
created across different applciations and for 
different site branding purposes. 

Shoppers visiting the retail store shared 
great feedback and loved the playful 
nostalgic logo.  



HAPPY 
FLAMINGO

ABOUT THIS

Happy Flamingo is an event and wedding 
planning company. A group of friends 
joined in to build this service.

DESIGN OBJECTIVE

The name and design strategy needed to 
invoke a sense celebration and happiness. 
The name needed to stand out over the 
identity.  

DESIGN SOLUTION

A simple yet funky logo element was created 
to express this idea. The visual application 
for the logo was designed to be captivating 
and fluidic. 

Eventful visualization

#1 Primary Color
HF Pink
c0: m70: y50: k0
r243: g113: b108

#2 Primary Color
Black
c0: m0: y0: k100
r0: g0: b0

Reserve color
HF Cream
c0: m0: y50: k0
r255: g245: b155

<BACK TO BASE



LOKA

ABOUT THIS

LOKA is a space to explore Movement and 
dance in its myriad forms. Specifically focuses 
on providing training and creating platforms 
for discourses on the folk landscape of 
southern India.

DESIGN OBJECTIVE

Create a logo that can be self containing 
and visually abstract. Eaily understood and 
metaphorical depending on its purpose in 
time. 

Together for dance

The logo design uses the most basic form and shape 
to interpret itself. The wholeness and blockness of the 
logo promises a world of opportunities. 

Here is a version that expressses motion, 
fluidity and expression. 

The studio has large local following and the 
brand had to be accessible to this group. This 
design exploration is based on the devanagiri 
kannada script. 

This is the logo descriptor an quitel 
literally does what it’s supposed to do. 

Just keeping it simple. 

<BACK TO BASE APPLICATION



LOKA

SOCIAL POSTS

SITE BRANDING PANELS HANGING BANNER

<BACK TO BASE

DESIGN SOLUTION

The local meaning for LOKA is ‘the world’. 
and the visual treatment started from this 
idea as a container/embodiment. 



#IWTK
India Wants 
To Know

ABOUT THIS

India Wants To Know is a Team #9 
Media productions initiative. Their mission 
is to build the world’s largest curious 
community- for people who love to learn 
facts, trivia, and stories in a fun way. We 
engage audiences through our trademark 
#StorytellingQuizzing with interesting 
questions, wrong answers, and fun facts in 
an inclusive format.

DESIGN OBJECTIVE

The identity needs to be easily 
recognizable and pose a question at the 
same time; the answer for which can be 
as many as the eyes balls viewing it.

Through Mutual Interest

+ =

THINKING MAN PUN THE THINKING PUN

<BACK TO BASE APPLICATION



#IWTK
India Wants 
To Know

YOUTUBE COVER ART

INSTA PROFILE PIC

 
POST TEMPLATES (SOCIALS)

YOUTUBE THUMBNAILS

<BACK TO BASE

DESIGN SOLUTION

The logo design uses two parallel ideas. Firstly, the 
Thinking Man and the other is a pop culture reference 
to trendy news phrase. 

https://www.youtube.com/c/IndiaWantsToKnow

https://www.instagram.com/IWTKQuiz/

https://www.facebook.com/iwtkquiz/

https://indiawantstoknow.com

https://twitter.com/IWTKQuiz

YOUTUBE

INSTAGRAM

FACEBOOK

WEBSITE

TWITTER



VNDC

ABOUT THIS

Vishwakiran Nambi Dance Company (VNDC) is 
a Contemporary Dance Company based out of 
Bangalore, India.

DESIGN OBJECTIVE

To create a visual experience that reflects 
the essence of the dance practice. Combining 
philosophies and art influences that is focused 
and abstract at the same time.  

One for the community

<BACK TO BASE APPLICATION



DESIGN SOLUTION

A logo needs a story that reflects 
the experience and philosophy of its 
protagonist. In this case, the leaf-like 
shape is the protagonist and the circle is 
the expression of influences.

MECHANICS>

The protagonist sees and consumes 
the world around. Some of which 
that has a meaning and some of 

which are lost in thought.

Each visual that’s consumed evolves 
into a feeling which is influenced by 

past and present experiences. 

SEE FEEL

Every performance is an evolution of 
the human values and philosophies 

the protagonist experiences from start 
to finish.

It’s a burning desire of intentions that 
is the learnings of the past, witness 
of the present; localized into motion. 

It creates and destroys, much like 
Shiva’s third eye.  

EXPRESS

The marriage of the protagonist’s 
visuals (memory), and the 
performance is the expression.

+ =

<BACK TO BASE

COLOR PROFILE

BLACK & WHITE

These two Primary colors form the 
base, and all the dance expressions 
become a derivative from the basics.

COLORS

Expression has no conditions, no 
boundaries, and the palette should 
reflect this idea.



In contemporary dance, the output/performance 
can vary depending on the idea and inspiration 
of the piece. Constantly open and continuously 
inclusive

The brand’s design strategy reflects this open-
minded, inclusive, and democratic approach.

From simple to abstract; 
the Art wins the stage.

<BACK TO BASE APPLICATION



MATTHEWS 
INC. 
Diversity & Inclusion 
Presentation Template

ABOUT THIS PROJECT

Create a Presentation template for the Diversity 
and Inclusion program. 

DESIGN SCOPE

The client provided just a Brand Guidance 
doc with a few design assets. The Scope 
was to build a robust presentation 
template and a supporting toolkit.

<BACK TO BASE APPLICATION



MATTHEWS 
INC. 
Diversity & Inclusion 
Presentation Template

CUSTOMIZED COLOR PALETTE

ASSIGN DEFAULT TYPEFACE 

The brand color values are coded into 
an XML file which is connected to the 
Office Theme profile. 

The typeface is hardcoded in the master Slide. 
This sets the default typeface as the official 
brand typeface.

The robustness of the layouts, accessibility of 
the brand assets, ease of use, and usage toolkit 
together boosted the design confidence of the 
end-user. May non-designer appreciate the 
handiness of the template. 

Additionally, the remote template(s) deployment 
saved time and energy for global marketing in 
disseminating content within the company.

<BACK TO BASE

DELIVERY

The template was built keeping in mind 
the non-designer in mind. The objective 
was to simplify the process of creating the 
communication collateral. 



SGK
INC. 
Branded Presentation 
and Office Templates

ABOUT THIS PROJECT

Create Templates for the companies new 
Brand. The templates were developed  for MS 
Office and Keynote applications.

DESIGN SCOPE

The brief was simple– ‘Create Templates’. 
This was the first time these templates/
collaterals were being created for the 
company and it needed to manage and 
satisfy multiple departments/leadership 
demands. 

MECHANICS><BACK TO BASE



SGK
INC. 
Branded Presentation 
and Office Templates

UNDERLYING GRID STRUCTURE

The brand template soon became the most 
important asset in the Brand Library.

The template deployment initiative saved 
time and effort and was much appreciated 
by the Global Marketing team. 

<BACK TO BASE

DELIVERY

The templates was created from formulating the 
grid structure to building Usage guidelines.

The templates were remotely pushed onto end-user 
systems. The research and strategy was developed 
keeping this complete exercise in mind.



HOME 
DEPOT 
Branded 
Consultation

ABOUT THIS PROJECT

A new opportunity from an existing client. The 
client’s request needed expertise outside the 
existing service portfolio. 

DESIGN SCOPE

Improvize the existing brand presentation 
template and make it more eCommerce-
focused.

DELIVERY

The existing template needed to be studied 
thoroughly, to understand and wireframe 
suitable solutions.

A design proposal was created to illustrate 
ideas and suggestions that can improve 
the industry friendliness of the deck. Here 
is a list of deliverables

+ Modified PowerPoint template, built basis 
��of the proposal

 + Supporting graphics in .svg and .png 
formats

 + Guidance/Usage toolkit 

The solution was appreciated by the 
internal stakeholders and the client.

The client found the usage toolkit very 
helpful and mentioned that it eased the 
learning curve. 

<BACK TO BASE



J&J 
COLDARIN

<BACK TO BASE

ABOUT THIS PROJECT

J&J was re-launching this iconic 
product after a few incubated years. 
After multiple failed attempts, the 
client team needed a skilled and 
holistic design solution to close this 
delayed exercise.

DESIGN SCOPE

A good package design solution  
within a constricted timeline was the 
main objective. 

To achieve this objective, a 
competitive and flexible process was 
needed. 

The project started with studying 
the client’s expectations and the 
past rejected design history. A list of 
agreed design pointers directed the 
new design approach.



J&J 
COLDARIN

DELIVERY

The design phase of the project was 
completed in 10 working days. Many boxes 
needed to be checked off– from branding 
to legal compliances.

The design needed to focus on the 
demographic literature of Tier2 cities. We 
used the print behavior of the substrated 
to bring in a new visual flavor to play. 

The Coldarin brand logo was also 
revisited and redesigned by changing the 
typographic treatment, making the brand 
stand-out and legible.

Apart from the front of the strip, the 
statutory on the back was redesigned 
as well. A sleek and neat typographic 
approach was applied to clean the 
overall package output.

Based on the success of this project, 
multiple other adaptations and new 
package design projects came through to 
the studio. 

AFTER

BEFORE
The design references that were shared had many predefined conditions. It was 
important to understand what did not work before presenting new options. 

AFTER
The revised designs needed to have a 
strong anchor point to prove the whys 
of the design.

The statutory section was 
typographically redesigned to bring in a 
complete design disciple to the strip.

Based on the success of this project, 
multiple other adaptations and new 
package design projects came through 
to the studio.

<BACK TO BASE



J&J 
STAYFREE

ABOUT THIS PROJECT
The cliented was introducing a new 
premium variant in this category and 
was looking for a refreshing design 
interpretation.

DESIGN SCOPE

After quick design research, a visual 
moodboard was presented; it helped 
define the thematic approach for the new 
pack. 

A master layout was to be created 
followed by adaptations based on the size 
variants.  

<BACK TO BASE



J&J 
STAYFREE

DELIVERY

A new design interpretation of the pack 
started with re-visualizing the iconic 
butterfly used on the Stayfree packs. 

Two options were presented, with a 
vibrant visual storyline. The client shared 
his preference and the rest of the layout 
was built based on the preference 
thematic idea. 

MASTER PACKAGE DESIGN

#1 VARIANT DESIGN #2 VARIANT DESIGN

The project was completed in 
14 working days and the client 
was happy with the output and 
timelines it followed.

<BACK TO BASE



JOHNSONS 
BUDS

ABOUT THIS PROJECT

This job came through after the success of 
the Coldarin project. The Johnson’s Buds 
brand was moving along two new routes. 

+ bring in the old visual style into the new 
brand visual style. 

+ Changed the base material of the 
product.

DESIGN SCOPE

The design process followed the standard 
research, mockup, and build strategy.

ICONOGRAPHY

While the design followed a strict branding language. 
There was this opportunity to design a few benefit icons 
for the label.

<BACK TO BASE



JOHNSONS 
BUDS

DELIVERY

The new label needed to satisfy a 
combination of brand conditions. 

+ The main brand design was 
designed to align with the new 
regional branding standards.

+ A new set of benefit icons was 
designed for the pack.

NEW MASTER LABEL DESIGN

NEW LABEL DESIGN 
VARIANT #2

NEW LABEL 
DESIGN 

VARIANT #3The project was delivered on 
time to hit the production phase. 

<BACK TO BASE



MONDELEZ

ABOUT THIS PROJECT

Standard packaging adaptation 
exercise for a range of Mondelez 
(India) products. A new graphic 
asset had to be created for a new 
marketing campaign. This graphic 
needed to be added to a range of 
labels and artworks.

DESIGN SCOPE

Created a new campaign graphic 
and work with the studio to art 
direct the adaptations.

<BACK TO BASE



MONDELEZ

DELIVERY

A new graphic asset was created after 
a focused research window. It was 
important to allow the graphic to be 
malleable, so it can be used across a 
range of formats and label sizes.

New 
Campaign 
Graphic

<BACK TO BASE



JJ WATERS

ABOUT THIS PROJECT

JJ Waters is a local mineral water 
dispensing company, running its 
operations in a targeted market in 
south India (Madurai).

The client needed a new and 
professional look to the label design. 

DESIGN SCOPE

Design a master label and define the new 
graphic assets. Adapt master label design 
onto other size variants.

+ 4 size variants (4 labels)

 + Associated co-branding opportunities 
with third party brands (4 labels)

<BACK TO BASE



JJ WATERS

LAYOUT SCHEME

OLD DESIGN

QUARTER #1 QUARTER #2 QUARTER #3 QUARTER #4

The main objective of the design was to 
make the brand more visible. The brand 
logo was placed twice on the label so it is 
seen from the front and back of the bottle.

The layout was divided across four quarters 
and the branding and statutory content was 
placed appropriately. 

The client was excited with the new 
design and was confident about the 
value of the output.

SOLUTION & RESULT

After a comprehensive market research, 
a thematic mood board was presented 
to the client. This helped understand the 
present design and production boundaries.

Two design options were created and then, 
fine-tuned to align with print production 
limitations. 

<BACK TO BASE



SGK
AROUND 
THE WORLD

OBJECTIVE

SGK Around the World was an online event 
that focuses on bringing the company’s 
businesses services to life.

A comprehensive design strategy was 
presented to the client for this online event; 
defining milestones and action points based on 
findings from market research.

PROPOSAL

Developed and presented the Concept & 
Moodboard to the Global Marketing team. The 
proposal hosted 3 unique design concepts 
with mockups for reference and defined the 
various milestones and support systems 
required to conduct this online event. 

ASSETS & ROLES

The idea behind the proposal was to define the 
different stages and assets of planning an online 
event. Defining the different assets that need 
preparation before, during, and post the event. 

USER INTERFACE DESIGN THEME

DESIGN CONCEPT #1 DESIGN CONCEPT #2 DESIGN CONCEPT #3

V I D EO  S A M P L E S

<BACK TO BASE

https://www.christopherarun.com/projects-6


SOCIAL 
MARKETING 
CONTENT

OBJECTIVE

The objective was to create sleek and brand-
aligned content that can be produced easily 
within a manageable timeframe. 

Worked closely with the Global Marketing 
team to develop rich social content as part of 
the Brand Awareness initiative.

SOLUTION & RESULT

The scope of work for these projects started 
from scripting and visualizing the layout, 
drawing the storyboard, and finally producing 
the video. 

Here is an example of the concept & 
storyboard that was presented to the client.

SCOPE

These are the list of 
videos I created for 
the Global Marketing 
team for International 
Women’s Day. 

Apart from scripting and drawing out the 
storyboard, I had to curate, categorize and 
compose a collection of video clips. 

It was important to stay calm during the 
composition, always making sure to align with 
the timeline since this project had a definite 
launch sequence.  

V I D EO  S A M P L E S

This project was delivered within 2 
weeks and was posted across various 
social channels. Multiple other videos 
followed a similar process during a 
specified marketing calendar.

<BACK TO BASE

EVENT BASED 
MARKETING 
CONTENT

2021 

https://www.youtube.com/watch?v=CTGNNMrkQI8

2020

https://www.youtube.com/watch?v=IFYrM8QWPPs

2019

https://www.youtube.com/watch?v=UK0Nw2T5je4

https://www.youtube.com/watch?v=CTGNNMrkQI8
https://www.youtube.com/watch?v=IFYrM8QWPPs
https://www.youtube.com/watch?v=UK0Nw2T5je4
https://www.christopherarun.com/projects-6


VODCAST

OBJECTIVE

The company introduced podcasts as part of 
an internal comms activity. Over time, they 
realized that the number of listeners dropped 
down drastically. 

The objective was to increase the number of 
listeners and shelf life of the collateral.

SOLUTION & RESULT

A measured and manageable solution was 
provided to the client. Created a vodcast 
(visual-based podcast) collateral with a 
minimalistic design and template-based 
production format.

A simple presentation-based layout was 
created to carry visuals and content, 
and layout templates were created and 
shared with the marketing team for future 
productions. 

The number of listerners increased by 
10% after every issue. A provision to save 
sections of the video for content reposts 
was also provided. 

V I D EO  S A M P L E S

<BACK TO BASE

https://www.christopherarun.com/projects-6


WOOLS-
WORTH
Promotional content 
production

OBJECTIVE

Visualize and build a storyboard for 6second 
promotional videos that will be played on 
kiosks inside the WoolsWorth (Australia) 
retail outlets.

Present a storyboard to the client and Art 
direct the production studio in producing this 
content. 

SOLUTION & RESULT

These videos needed to be visually attractive 
and energizing and attract the customer’s 
attention as they pass through the shopping 
aisles. 

Option
A

Option
B

V I D EO  S A M P L E S

These storyboards were created as part 
of the pitch exercise. Initially, I worked 
on developing the storyboards, and after 
winning the project, I created storyboard 
templates and thereafter Art Directed the 
production team accordingly.

<BACK TO BASE

https://www.christopherarun.com/projects-6


ILLUST- 
RATOR

My skills as an illustrator are built upon many years 
of ideation and constant practice. From figurative 
to impressionistic expressions, I look inward and 
construct my drawings from the core of the idea/
inspiration. Enjoying the mindfulness of every stroke.

PEN PAPER + DIGITAL DIGITAL ILLUSTRATION POSTER DIGITAL ILLUSTRATION POSTER

DIGITAL ILLUSTRATION + TOPICAL ILLUSTRATION

DIGITAL ILLUSTRATION STICKERS
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